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Why Quezon C

HOME TO EASTWOOD CITY
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Project Profile

YOUR GATEWAY
to the best of Quezon City

MODERN CONTEMPORARY
theme

NEIGHBORING
schools, hospitals, and

commercial establishments

Developed by

SUNTRUST PROPERTIES INC.
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AMENITY DECK PLAN
5™ FLOOR

TOWER 2 & 3
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(Cubao) Center Magnolia
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Storeys

Turnover
Date




UNIT A

2-BEDROOM
A=38.00 SQ.M.
BALCONY=4.10 SQ.M.

UNIT B

2-BEDROOM
A=36.00 SQ.M.
BALCONY=3.00 5Q.M.

UNIT C

1-BEDROOM
A=32.50 5Q.M.
BALCOMNY=3.00 5Q.M.

UNIT D

1-BEDROOM
A=32.50 50.M.
BALCONY=3.00 5Q.M.

UNIT E

2-BEDROOM
A=36.00 S5Q.M.
BALCONY=3.00 S0Q.M.

UNIT F

2-BEDROOM
A=38.00 5Q.M.
BALCONY=4.10 5Q.M.
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UNITP
3-BEDROOM

A=50.10 SQ.M.
BALCOMNY=6.80 SQ.M.

UNIT O

STUDIO
A=24.00 S5Q.M.
BALCONY=2.70 5Q.M.BALCONY=3.00 50.M. BALCONY=3.00 5Q.M.BALCONY=2.70 5Q.M.BALCONY=2.70 SQ.M. BALCONY=3.00 5Q.M. BALCONY=3.00 5Q.M. BALCONY=2.70 SQ.M.

UNIT N

2-BEDROOM
A=36.00 SQ.M.
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UNIT M UNITL UNIT K UNIT J UNIT I UNITH UNIT G

2-BEDROOM STUuDIO STUDIO 2-BEDROOM 2-BEDROOM STUuDIO 3-BEDROOM

A=316.00 50.M. A=24.00 SQ.M. A=24.00 SQ.M. A=36.00 SQ.M. A=316.00 5Q.M. A=24.00 S50.M. A=50.10 S0.M.

BALCONY=3.20 SQ.M.

" Suntrust

Asmara ~

TYPICAL FLOOR PLAN

2"° TO 10™ FLOORS
15™ TO 18™ FLOORS
22"° TO 25™ FLOORS
29™ TO 31°" FLOORS

TOWER 1

All units are unfurnished. The appliances and other details indicated in the plans are for illustration

purposes only and not included in the sale, Selling price is established principally on a per unit basis

and not on the unit measurement or dimension. Sizes and location of structural elements and utility
pipe chases are subject to change and may differ from actual deliverable condition.
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UNIT R
2-BEDRODM

A=XE. 00 S0 M.
BALCONY=4.10 S50.M.

UNIT @

STUDIO
A=24.00 S0.M.
BALCONY=2.70 SQ.M.

UNIT P

2-BEDROOM
A=36.00 SO.M.
BALCONY=3.00 SO.M.

UNIT O

2-BEDROOM
A=36.00 SO.M.
BALCONY=3.00 SO.M.

UNIT N
STUDIO
AnZd.00 SO.M.
BALCONY=2.70 SQ.M.

UNIT M

STUDIO
A=Z24.00 S0.M,
BALCOMNY=2.70 SQ.M.

UNIT L

STUDIO
As=2d.00 S0.M.
BALCONY=2.70 Sa.M.
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UNIT K

2-BEDROOM
A=45.18 SO.M.
BALCONY=3.30 SQ.M.

BALCOMNY=3.50 S0.M. BALCONY=31.75 SQ.M.

UNIT A
2-BEDRODOM

A=3B.00 SG.M.
BALCONY=4.10 5G.M.

UNIT B

2-BEDROOM
A=36.00 5O.M.
BALCONY=1,00 SG.M.

UNIT C

STUDIO
A=24.00 SQ.M.
BALCONY=Z.70 S0.M.

UNIT D

2-BEDROOM
A=38.00 SO.M.
BALCONY=3.00 SG.M.

UNIT E

2-BEDROOM
B= 36,00 S0.M,
BALCONY=3.00 S0.M.

UNIT F

STUDIO
A=10.80 SQ.M.
BALCONY=2.70 SQ.M.

UNIT G UNITH
2-BEDROOM 2-BEDROOM
AR40.40 SO.M. A=36.60 SOQ.M.

2-BEDROOM
A=38,80 SQ.M.
BALCONY=1.75 SQ.M.

UNIT I

2-BEDROOM
A=36.60 S0.M.
BALCOMNY=3.75 SQ.M,

A

AS ?ﬁtﬁsf'a R

TYPICAL FLOOR PLAN
6™ TO 7™ FLOORS N

11™ TO 26™ FLOORS
30™ TO 32%° FLOORS

TOWER 2

All units are unfurnished. The appliances and othor details Indicated in the plans are for iNustration

purposes only and not included in the sale. Selling price is established principally on a per unit basis

and not on the unit measurement or dimension. Sizes and location of structural elements and utility
pipe chases are subject bo change and may differ from actual deliverable condition.
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UNIT L

3-BEDROOM
A=S0.10 SQ.M. UNIY V
BALCONY=8.80 S0.M. STUDIO
A=Z4.00 SO.M. UNIT W
i BALCONY=2.70 SQ.M. . oo oo o oy
.- . A=36.00 5G.M.
. BALCONY=3.00 S0.M. UNIT X

2-BEDROOM
A=36,00 50.M UNIT ¥

¢ P EaORe
) A=24.00 SQ.M, INTERNATIONAL

BALCONY=2.70 5Q.M.
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UNIT A
=1 3-BEDROOM

A=RS54.20 50.M,
BALCONY=3.50 S0.M.

2-BEDROOM
A=38.00 50.M,
BALCONY=4.10 SG.M.

2-BEDROOM iy, UNIT B 7
BALCONY=3.00 $0.M. UNIT R ll.“ 2.BEDROOM S untrust
ziff;"uﬂ?f UNIT Q II.I BALCOMY=3.T5 SQ.M.
BALCONY=2.00 S0.M. .ﬁi‘ﬁ'ﬁu J— I . S m a r a
| e TYPICAL FLOOR PLAN
S 6™ TO 7™ FLOORS

N oNIT L Anad.20 sam 22:: TO 23:: FLOORS
sstoacow  asEmoom STublo  +acbcow A seT IR S FEaees

BALCONY=4.10 5Q.M. BALCONY=3.00 S0.M. BALCONY=2.70 50.M. BALCONY=4.10 SQ.M.

. TOWER 3

All prits are unfernihed. The appliances and other details indicated in the plans are for illuestration

purposes only and not included in the sale, Selling price is established principally on a per unit basis

and not on the unit measurement or dimension. Sires and location of structural elements and wtility
pipe chases are subject 1o change and may différ from actual deliverable conditicn.
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UNIT E

2-BEDROOM
An36.60 S0.M.
BALCONY=3.75 SO.M.

uejd J00|4

UNIT F

2-BEDROOM
A=46,00 50.M,
BALCONY=8.20 S0.M.

UNIT J UNIT I UNITH UNIT G
2-BEDROOM 2-BEDROOM 2-BEDROOM 2-BEDROOM
A=38.00 5Q.M. A=24.00 S0.M. A=38.40 50.M, A=34.50 SQ.M.

BALCONY=4,10 SC.M, BALCONY=Z.70 SO.M. BALCONY=4.50 S0.M. BALCONY=4,70 S0.M.
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 STUDIO with Bal |

24 sgm

9 Balcony 2.7 sgm y
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BALCONY
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BEDROOM 1

" 1BRwithBal
32.5 sgm
L Balcony 3 sgm Y
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[ 2BRwithBal
36 sgm
L Balcony 3 sgm Y
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3BR with Bal
50.1 sgm

\

\Balcony 3.20 sgqm




Actual Photos - Unit L (Tower 3) galcaii s teoavous
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Toilet & Bath
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Actual Photos - Unit L (Tower 3) galcaii s teoavous
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DAYCARE Vg POOL DECK

e SWIMMING POOL Y, 53 FITNESS STATION
e KIDDIE POOL
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Thank you!

mwi.training@megaworld-marketing.com

MWI Facebook Page MWI Instagram TBDG Facebook Group TBDG Recruitment



